
 

 

 

Retail sales drive the AutoWallis Group’s record Q3 revenue  

 

Budapest, November 15, 2024 – The AutoWallis Group achieved record Q3 revenue, the main 

driver of which continues to be the Retail Business Unit with its above market average growth 

of 16%. The revenue of the Group, present in 16 countries in the region, grew to HUF 291 

billion and its EBITDA topped HUF 14 billion. 

 

The AutoWallis Group increased its revenue to HUF 291.2 billion (+3%) in the first nine months while 

the HUF 96 billion revenue seen in the third quarter was 9% higher year-on-year. The fact that almost 

60% of this year’s revenue was generated abroad illustrates the Group’s increasing role in the region 

and the diversification of its operations. Growth was driven by the major regional car sales and 

mobility service provider’s Retail Business Unit, which increased its revenue by 16% to reach HUF 

123.6 billion. The excellent result is primarily due to the importer campaigns of the first quarter 

focused primarily on Japanese brands, the introduction of the BYD brand at the end of last year, the 

acquisition of the three Czech Stratos Auto BMW dealerships closed at the end of July, and the 

opening of AutoWallis’s Renault and Dacia dealership in Budapest (the acquisition and the two new 

dealerships added 6% to the growth in the number of new units sold). The unit’s performance 

exceeded the Hungarian market average in the first nine months as well: the organic growth of new 

vehicle sales was 13.7% even though the growth on the retail markets relevant to the Group, namely 

the Hungarian and Slovenian markets, was less, at 7.3% and 6.8%, respectively.* The revenue of 

the Distribution Business Unit amounted to HUF 161.3 billion, which was better than the 9% drop 

seen in the half-year results and was only a 5% decrease year-on-year. Compared to the third 

quarter of the previous year, it sold a comparatively similar number of vehicles (-0.8%), which is less 

than the decrease in revenue. This can be explained by a change in the composition of sold vehicles: 

although sales of the Renault and Dacia brands increased, this is not present in the Group’s revenue 

(these brands are sold by RN Hungary Kft., which is not fully consolidated in the Group’s financial 

statements), and the number of units sold by other brands decreased in the same period. The 

revenue generated by the Distribution Business Unit has seen an improving tendency since Q2: the 

reason for the temporary decrease was primarily technical in nature, explained by both the base 

effect of the exceptionally high sales of previous periods (2022 Q4 and 2023 Q1 and Q2) as well as 

the extended maritime shipping deadlines in the first half of the year caused by the Suez Canal and 

the Red Sea situation. Although these one-off effects have now been balanced out, the transport 

issues may continue to cause delays extending between the quarters despite the fact that order 

volumes exceeded the planned quantities. AutoWallis’s Mobility Services Business Unit increased 

its revenue by 26 percent to HUF 6.3 billion in the first nine months of the year.  

In the first three quarters of 2024, primarily due to the one-off base effects affecting revenue, 

AutoWallis Group’s EBITDA decreased by 20% to reach HUF 14 billion while its EBITDA margin 

dropped from 6.2% to 4.8%, higher than the half-year value of 4.6%. Similarly to revenue, the cost 

of goods sold (CoGS) increased by 2 percent to reach HUF 240.6 billion, which shows the Group 

was able to increase its high gross margin level from 16.4% in the base period to 17.4%. The 35% 

increase in personnel expenses is primarily attributable to the growth in staff numbers due to 

acquisitions carried out in 2023 and already closed in 2024, and to wage increases carried out in 

keeping with the trends of labor market changes (the Group’s average headcount increased by 226 



 

 

to reach 1181 persons in the first nine months). In the first three quarters of 2024, the value of 

financial gains or losses was HUF -4 billion after last year’s losses of HUF 3.4 billion. The increase 

is mainly due to a transactional increase in financing volume (wigo carsharing vehicles) and realized 

and unrealized exchange gains and losses (changes in the HUF/EUR exchange rate) from the 

revaluation of foreign currency items during the period.  

Evaluating the results of the first three quarters, AutoWallis CEO Gábor Ormosy said that 

those are in line with expectations and the updated strategic targets presented this spring. 

He added that the challenges faced by vehicle manufacturers (changes in CO2 quotas, temporary 

difficulties involving electrification, the forging ahead of Chinese brands), manufacturing 

overcapacities, and disadvantageous exchange rates may have a temporary negative effect on car 

trading companies in the coming period. He also pointed out that in the current macroeconomic 

environment, AutoWallis continues to count on seeing sales data that substantially exceed last year’s 

figures, meaning the Group may close 2024 with record revenue figures yet again, and that current 

forecasts indicate that the difficulties experienced by the market do not threaten the realization of 

the strategy. 
 

* Market data by ACEA. 

* Starting from 2024, mobility-related services such as short and long-term vehicle rentals, fleet management, and car 

sharing have been moved to a new business unit since their importance grew in part due to the acquisitions (of wigo fleet, 

formerly Nelson Flottalízing and wigo carsharing) closed in 2023. The data pertaining to the Mobility Services Business 

Unit had previously been reported as part of the Retail Business Unit. 
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AutoWallis Group 

The AutoWallis Group is listed in the Prime Market of the Budapest Stock Exchange as well as the BUX, BUMIX and CECE 
indices and is building a major integrated vehicle trading company and mobility service provider in the region. It is important 
for the company to continuously expand its vehicle trading and mobility service investment-focused portfolio through 
acquisitions and to operate as a group with traditional, conservative, and ESG-compliant values and a business policy sensitive 
to social and environmental challenges. The AutoWallis Group is present in 16 countries of the Central and Eastern European 
region (Albania, Austria, Bosnia and Herzegovina, Bulgaria, Croatia, the Czech Republic, Greece, Hungary, Kosovo, 
Montenegro, North Macedonia, Poland, Romania, Serbia, Slovakia, Slovenia), where it is engaged in the retail and wholesale 
of vehicles, parts, and accessories, in repair and maintenance services, as well as in short- and long-term vehicle rentals. The 
Group’s Distribution Business Unit represents the Alpine, BYD, Dacia, Isuzu, Farizon, Jaguar, Land Rover, MG, Saab parts, 
Renault, SsangYong, and Opel brands; the brands represented by its Retail Business Unit include BMW passenger cars and 
motorcycles, BYD, Dacia, Isuzu, Jaguar, KIA, Land Rover, Maserati, MINI, Nissan, Opel, Peugeot, Renault, SsangYong, 
Suzuki, Toyota, JóAutók.hu and AUTO-LICIT.HU; and the Mobility Services Business Unit is present on the Hungarian market 
with the wigo carsharing, wigo fleet, and Sixt rent-a-car brands. AutoWallis is the two-time recipient of the “Share Capital 
Increase of the Year” award at Best of BSE Award Galas (2020, 2021).  

www.autowallis.com | www.facebook.com/AutoWallis 

 

 

Further information: 

Ádám Kerekes, Financial Communications Mobile: +36 70 341 8959 Email: kerekes.adam@fincomm.hu  
 

 
 

Q1-Q3 2024 Q1-Q3 2023 Changes

Revenue 291 246 281 712 +3%

Distribution Business Unit 161 316 169 820 -5%

Retail Business Unit 123 590 106 847 +16%

Mobility Services Business Unit** 6 340 5 045 +26%

Interest income from finance leases 1 453 1 221 +19%

Material expenses + Own performance capitalized -6 788 -5 586 +12%

Services -16 205 -12 428 +30%

Cost of goods sold -240 585 -235 496 +2%

Personal type expenses -14 215 -10 524 +35%

Depreciation and amortization -4 057 -3 423 +19%

Profit of sales 10 849 15 476 -30%

Other income and expenses -985 -1 411 -30%

Operating profit - EBIT 9 864 14 065 -30%

Financial gains and losses -3 963 -3 377 +17%

Share of profit of associates and joint ventures *** 423 1 219 -65%

PROFIT BEFORE TAXES 6 324 11 907 -47%

Tax expense -1 626 -1 684 -3%

NET PROFIT 4 698 10 223 -54%

Other comprehensive income (expense) on 

retranslation of subsidiaries  
257 -138 -286%

Total comprehensive income 4 955 10 085 -51%

EPS (HUF/ share) 8,65 22,64 -62%

EBITDA**** 14 019 17 488 -20%

EBITDA% 4,8% 6,2% -22%

AutoWallis results in Q1-Q3 2024 *

    (Value in million HUF)

* IFRS consolidated audited results

**** Earnings before interest, tax, depreciation and amortization

*** AutoWallis Group's part from consolidated results of AutoWallis Caetano Holding Zrt. for the period. 

** The Mobility Services Unit is reported separately starting from the first quarter of 2024. The Mobility Services business Unit’s 

2023 data are reported as part of the Retail Business Unit.
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